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Seminar on “Intelligent Design with Luxury Printing and Packaging”
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Customers get attracted by the beautiful and delicate packaging, the colour, the design, and the delicacy
which make them interested in knowing more about the product. This is the marketing strategy a lot of
brands use these days to gain customer’s attention. How does it really work? Let’s find out “how” through

the sharing from experts of different industry.
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Date H#A :  28/4/2014 (Monday 2Hi—)

Time FF ] :  11:30am - 12:30pm

Venue 124 :  Seminar Room, Hall 6, AWE
SONEIBR B ERE 6 SRREE ET=

Language F2 = :  English 3238 (BAKRBNEEZERE)

(Simultaneous Interpretation Service will not be provided)

Remarks B 5E* 1 Each session includes 20 minute presentation and 10 minute Q&A.
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Free admission, seats are available on a first-come-first-served basis.
For trade visitors only, persons under 18 will not be admitted.
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Time 5/ Programme I2F 3%

11:15am — 11:30am | Registration &0
11:30am —12nn Session 1 : Saishunkan’s Impressive Packaging
B BEE  BAREHEERM
Speaker EB& :  Mr Tomotaka Miki, Marketing Manager, Saishunkan Co. Ltd.
BEEBRAT MEGHEBIELE —KEESLE
12nn -12:30pm Session 2 : To Convey Brand Values Through Packaging Design
SEER ARG AR EE
Speaker :E& . Mr Ko Siu Hong, Partner / General Manager (China), KL & K Design
fESaEt aB AN/ PREALE SVESLE

Join & Have a Chance to WIN the Souvenirs!
St g A RE G REE R

* The Organisers reserves the rights to make any changes to the programme without prior notice.
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Session 1: Saishunkan’s Impressive Packaging

B8 BEE > EARBNEER
About the Speaker &/

Mr Tomotaka Miki, Marketing Manager, Saishunkan Co. Ltd
BEEARAT mBERFILIE = KEESLE

Graduated from Fudan University with a Bachelor of Arts
Degree, Miki was one of the start-up members of Saishunkan
when it launched its business in Hong Kong at October 2011. As
the Marketing Manager of Business Development and Customer
Marketing in Hong Kong, Miki manages the development and
marketing strategies of skincare brand, “Domohorn Wrinkle”.
Domohorn Wrinkle is a skincare brand with a long history in
Japan. With 40years of marketing experiences, Domohorn

Wrinkle delivers the products directly to the customers rather

than providing it in-store like all typical stores in Hong Kong.

BEXREYBLEX  —AKERBEFEREENYRINEZ— - Z2TRK 2011 £ 10 BEAER
BREER -FREEENMSEBMLE  —KEEEFEERLRAMBXREERE Domohorn
Wrinkle R&EERITI5 R ERE - RE 40 F2ERITHAER - Domohorn Wrinkle BRI E ke -
EEARCEMZIBREF LNEETE  MIFMG—RmE—REEHEE -

* The Organisers reserves the rights to make any changes to the programme without prior notice.
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Session 2: To Convey Brand Values Through Packaging Design

B mEAESGTHERLEEE
About the Speaker :EEE/

Mr Ko Siu Hong, Partner / General Manager (China), KL&K Design
B SERET SBA/PHERREKE SOERE

A leading designer, Hong Ko is the partner and the General
Manager (China) of KL&K Design.

Hong Ko was graduated from the Department of Fine Arts at the
Chinese University of Hong Kong in 2000. He received the British
Chevening Postgraduate Scholarships in 2002 and studied his
master degree in Typographic Studies at the London College of

Printing in the following year.

He has vast experience in branding design. Influential projects

include: Rebranding of Li-Ning Brand & Visual Identity, Rebranding }
of Erdos Cashmere, Wayfinding system for the National Centre of :
Performing Art, etc. Among these the Branding of “Bama Tea” and ‘

“Yihong Tea” have won the title of “The Most Successful Design
Award” in 2011 and 2013 respectively. ‘ ‘

KO has been featured frequently in media, and invited to participate in talks, exhibitions and professional
judging. Ko was elected the “People of the Year” by magazine “Art & Design” in 2011, which has proved

him one of the core young creative powers of China.
EZRETED - BISHFAEBRAZ—  THEFEHERLE -
FENRBEBPNXAREBENMZR - 2002 FEINEEFBREES  REDMBBEDRIZBIREBRSTIELRE -

SOEmERTERER  TERAVEFENNIEE  HPh 8  TEnB KRBT R ERN - SAAZHF
MmEEREN  BRAERERARS  HP/\BERFABARERBILRESEERS 7 2011 & 2013
B T ERAINERETER

SRCUESRETY  RESSTRESENERTE  FRETEARSENTRY - 2011 £ T8
MEMEt , BREREEAY  RETERESEF—RNBH D HE -

* The Organisers reserves the rights to make any changes to the programme without prior notice.
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