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Symposium on “The Magnificent Transformation of Brand: De Luxe Printpack”

Date HER
Time K fd
Venue it
Language =

"mEERRE - SRERER) g
29/4/2013 (Monday 2H#i—)
11:30am —12:30pm
Seminar Room, Hall 6, AWE SoMEIFRIEEEE 6 SRREE =
English 2535 (Y8 RRENESE:2MRT)

(Simultaneous Interpretation service will not be provided)

Programme 23

11:15am-11:30am

Registration &7C

11:30am-11:50am

Session 1: Packaging the brand — Experiences in building Daycraft, a premium retail brand
$£—8: mEBRS=E-HiAmhEEBX(Daycraft)

Mr Stephen Barry, Managing Director, Stepworks

Mr Terence Ku, Director, Tai Shing Diary Ltd A& H e AR AT ES diU e

Mr Alfred Ku, Retail & Marketing Manager, Tai Shing Diary Ltd
AFWMALERATHERBELERIRERE

In this 20 minute talk, representatives from branding agency Stepworks (www.stepworks.com.hk) and
Tai Shing Diary Ltd share some of their experiences in building a premium stationery brand, Daycraft
(www.daycraft.com.hk). This talk is particularly useful for manufactures looking to develop their own
brand, as well as for buyers who are looking for partnership/dealership opportunities.
MNERIAEERRMENSEBRERMR - mEEE Stepworks BEEBRE AT AHATL I =2
UHERE E&K(Daycraft) LIS -

11:50am-12pm

Q&A Session ZRIREN

12pm-12:30pm

Session 2: Let the Product Speak for Itself - The Package Design of Shiseido Cosmetics
FEEEMABES ~ BEEE(CHmNERRE

Ms Rumiko Yamaguchi, Executive Director & Vice President of Shiseido Hong Kong Ltd
BEZHEBRATELEE Rumiko Yamaguchi /ME
Shiseido, the cosmetics company who has 140 years history has always focused on making every
product package a work of art that would add even more beauty to the life of each customer.
Shiseido’ s first president, Shinzo Fukuhara said ‘Let the product speak for itself’ , “Everything
must be rich” . His brief has been passed down over the century and has constantly guided
Shiseido’ s artistic vision. This corporate DNA and heritage established Shiseido as a world-famous
company who always create unique packaging and transform beauty products into works of art.
HAE 140 FRENEHMATELE RIREREREEAREN BRABUBRENLETREEEE -
rEERRBARES  "UEBYERHERERN—H ., EELEEEMRBRE=SLENES  HNERE
EBEF  ARAmENENESR  RZSIFEEENERE - WEXEERKER  88RERaRAIELNENEE
HEt - SEFERCEEHEANENESR - ENELENABRBIKRNEE -

Remarks #5&t:

1. Free Admission. Seats are granted on a first-come-first-served basis. & A% - EAIAIR - F£RES -
2. Trade only and persons under 18 will not be admitted. R##% 18 st L 7HEAALES -
3. The Organisers reserve the right to make any changes without prior notice. E#&ERBEAB N ZEMNMAERTES -

Organisers F kg

L~/ ")

EEEBHEB

CIEC Exhibition Company (HK) ummad



https://www.google.com/url?sa=t&rct=j&q=&esrc=s&source=web&cd=1&cad=rja&ved=0CDYQFjAA&url=http%3A%2F%2Fwww.hktdc.com%2Fmanufacturers-suppliers%2FTai-Shing-Diary-Ltd%2Fen%2F1X000QVZ%2F&ei=akBiUfPtLezPiAeWuICIBA&usg=AFQjCNEa3m1tTkJ7FqGiSmOAlDtz-4AxJw&sig2=wtyQOaqmEF7ag2hgeRDpTA
https://www.google.com/url?sa=t&rct=j&q=&esrc=s&source=web&cd=1&cad=rja&ved=0CDYQFjAA&url=http%3A%2F%2Fwww.hktdc.com%2Fmanufacturers-suppliers%2FTai-Shing-Diary-Ltd%2Fen%2F1X000QVZ%2F&ei=akBiUfPtLezPiAeWuICIBA&usg=AFQjCNEa3m1tTkJ7FqGiSmOAlDtz-4AxJw&sig2=wtyQOaqmEF7ag2hgeRDpTA
http://www.stepworks.com.hk/
http://www.daycraft.com.hk/
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About the Speakers #E&EEN:
Mr Stephen Barry, Managing Director, Stepworks

Stephen’ s passion for strategic design led him to launch his own creative agency in 1994 after studying
Graphical Communication at the University of Plymouth. What was initially a one-person operation has
organically grown into brand-building agency Stepworks, serving clients to build stronger brands that
achieve bottom-line business results. The agency works with organisations across Asia, such
as Schneider Electric, General air-conditioners, Shangri-La Hotels and Resorts, Maxim' s Group, Swire
Properties and NGO's such as Oxfam and the Hong Kong Cancer Fund. Stephen was named one of
Greater China’ s outstanding design professionals under the age of 40 by Perspective magazine in 2007.
In 2012, Stepworks was voted by marketing professionals as one of Hong Kong' s leading local brand
consultancies and won Marketing Magazine's prestigious brand consultancy of the year award.

Stephen F#£3E University of Plymouth 2 - 1% 1994 #2137 T BECHEIZEHAE - Stepworks EBEFZ11
BRI mEE - BIREZEREFEAR - Stepworks BHESEEZBIREESIF - 1 Bloomberg "BEET)" - &
BENES - 205E - KR - SGS - KiGiE - tmMEER - EHRNFFBRASNNETSNEBEES
E£F - Stephen B 2007 FEEL" BHRAR" 40 mUTHTBEFSHNRABZTEALTZ— - & 2012 F -
Stepworks WEFRFRBEBRLENMEEA AT Z— - B 7 Marketing #7EHE B mEEAAASTIROARE -

Mr Terence Ku, Director, Tai Shing Diary Ltd

R HEBRATES UM TE

Terence Ku, along with his brother Morris Ku have been at the helm of their family book binding business
Tai Shing Diary Limited since the mid-70s. Under their leadership, their family business has grown
steadily from a 20 person bookbinding operation to a full-service diary and automated book printing
facility with over 200 employees in Dongguan. Aside from servicing the needs of blue-chip customers
around the world, Tai Shing also has their own brand of stationery brand, called Daycraft. Terence's son
Alfred joined the Daycraft team in 2011 and spearheads overseas and online retail sales expansion
efforts. Stepworks and Tai Shing have been collaborating since 2011, building the Daycraft retail brand
and business together.

Terrence /R 70 FCER T Morris A BRHKEFRFBEMA - —1E 20 ARERTERE - BIURR=HERE
B200 HEBT -  REZERFOBTNBESIRRESSELIM - KKEERDIER - 2011 FHEBREBINE L
TEMHS - R DERSHNEFREHRRT - KA EREmAE - Stepworks AR 2011 FH1EE
fE - @y HGTAmhE(Daycraft) - FEBENHTARTER -

Ms Rumiko Yamaguchi, Executive Director & Vice President of Shiseido Hong Kong Ltd
BEXEZEHEBHRATIEI4EE Ms Rumiko Yamaguchi

Ms Yamaguchi joined Shiseido in 1983. With more than 20 year- experience in Cosmetics Marketing, she
had engaged in many Brand Development Projects. She has been in the current position of Shiseido
Hong Kong since 2010.

Ms Yamaguchi /¢ 1983 EMAHAREEZRA S - B 20 ZE(CHEmmIH = R migF &R - 2010 F£#%
EREBLEERBAMRAT -
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	Mr Terence Ku, Director, Tai Shing Diary Ltd

