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About the Speakers E&HEHN

Mr William Yeung — Founder & Creative Director, W.H.Y. Brand Consultancy
W.H.Y. miZEERE AT BIMA SE&HREE

William Yeung is the Founder of W.H.Y. Brand Consultancy Limited, an international
brand design consultancy based in London and Hong Kong. With over 15 years of
experience in branding in London, he has worked with global clients including
Vodafone, McLaren, Landmark, HKMA, LVMH, and LOEWE. His work has received
international recognition through prestigious awards including D&AD and TDC New
York. He has also been recognised by the UK Government and Arts Council England
as an Exceptional Talent, and is a recipient of the Hong Kong Young Design Talent
Award. He focuses on creating seamless brand experiences that integrate strategy,
visual identity, and emerging technologies.
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Presentation Abstract

As artificial intelligence increasingly takes over the role of answering “how,” the value
of human creativity is shifting toward defining “why.” This talk explores how the rise
of Al is changing the role of branding, design, and strategic thinking. Rather than
replacing creativity, Al challenges us to think more deeply about purpose, meaning,
and direction. The session will reflect on why brand thinking matters more than ever
in a time when execution is becoming faster, easier, and increasingly automated.
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Mr Peter Lin — Founder & CEO, Count-To-Ten
Count To Ten Bl AJEER HEBEWELE

Peter Lin, Founder and CEO of Count To Ten, is a visionary creative leader across
fashion, F&B, and technology. Born into a design family with a strong heritage in
luxury craftsmanship, he was named one of the UK’s “Top 10 Emerging Designers”
by Digital Arts in 2009 and launched his first design agency. In 2014, he co-founded
fashion brand Ibility, recognized by Lane Crawford and Swarovski. In 2017, he
expanded into F&B with Eagle Taste and luxury teppanyaki brand Tsugu. In 2021, he
founded Blueark, an Al and technology company now valued at USD 190 million.
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Mr Ernie Keung — Creative Director, Count To Ten
Count To Ten BIE#E ==L

Ernie is a dynamic Creative Director with over a decade of experience in fashion and
graphic design. His dual background blends creative vision with strategic planning,
driving brand growth and market presence. At Count To Ten, he leads cross-
functional teams to craft cohesive strategies that elevate visibility and engagement.
Ernie has collaborated with global hames including Thakoon, Parisian fashion group
SMCP, and Japanese toy giant MediCom Toy. Known for artistic sensibility and
insight into consumer behavior, he creates compelling narratives that resonate across
audiences while fostering innovation and mentorship within his teams.
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Presentation Abstract

This talk explores luxury packaging’s evolution from static branding to an immersive
gateway for connection. Using Count-to-Ten’s work with heritage houses like FENDI,
we argue that the future of luxury lies in sensory engagement and emotional
narratives. The presentation will cover three key shifts: from logo-centric to story-
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driven design, from material selection to multi-sensory orchestration, and from
unboxing to an extended brand ritual. We will conclude with a forward-looking
perspective on how sustainability and personalization are redefining what "luxury”
means for the next generation of consumers.
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Mr Vince Cheung - Founder, VincDesign Branding Co.
VincDesign Branding Co. Elif§ A REEEE

Vince Cheung, founder of Vincdesign Branding Co., specializes in brand identity and
packaging design, dedicated to transforming the underlying philosophy of a business
into simple yet moving visual stories. He consistently practices the "Happy Design"
concept, firmly believing that good design should be human-centric and seek the most
comfortable balance between artistic aesthetics and commercial reality. Through his
focus and persistence regarding detail, his work has been honored with international
accolades including the DFA Design for Asia Awards, Asia Design Prize, and
TOPAWARDS ASIA.
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Presentation Abstract

Packaging is the brand’s "silent ambassador." Long before a customer reveals what
lies beneath the lid, a profound dialogue between the brand and its audience has
already begun. Premier luxury packaging distills the brand’s narrative—be it an
obsession with peak craftsmanship, a commitment to sustainability, or the inheritance
of a timeless legacy—into the tactile grace of every ribbon and the texture of every
grain of paper, quietly embedding itself in the audience's heart. Through the precise
orchestration of sensory aesthetics, packaging transcends its role as a mere
container; it becomes a visceral extension of the brand’s identity, transforming a
fleeting moment of anticipation into enduring brand loyalty.
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